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Agenda

Congratulations

After the Challenge 

GlobalGiving 101

Managing your GlobalGiving account

Fundraising your way to success

Upcoming campaigns + training opportunities

Questions + feedback



Our best Challenge ever!



Check in with 

your team

•Was it a positive 

experience

•What were the 

main challenges

•Debrief and 

celebrate 

successes

Track your data

•Web Analytics

• Facebook Insights

•Email click rates

Wrap it up

•Share results and 

thank your donors

•Send  Project Report

Ask for 

feedback

•What would you do 

differently

•Ask your supporters

•Survey

Create a SWOT Analysis in GG Rewards – 12 Points



GlobalGiving 101



14
years

$248M
dollars

566,754
donors

165
countries

138
companies



34,000
unique visitors to the site weekly



• Donor management + 

communication tools

• Academies + trainings

• Fundraising campaigns

• Corporate partnerships

• Reputation building 

and visibility

• Skilled Volunteering

Full Partner 

Benefits



Managing your Account



Updating your personal GlobalGiving account



Go to “My Profile” to edit your:

• Email address

• First and/or last name

• Title

• Password

• And more!

Personal Account



Updating your organisation’s account information







• Add as many projects as you’d 

like (but you must report on all 

projects!)

• Click “Validate and Submit” on all 

new projects and edits for 

approval (review by GlobalGiving 

staff takes 1 to 2 business days)

Adding + Editing Projects







• Required every three months

• Emailed to all project donors + 

posted on project page

• Recommendations:

• Two to four paragraphs

• Close-up, high res photos

• Beneficiary stories

• Progress + accomplishments

• Project-specific impact stats

• Call to action

Project Reports







• Length of time since previous 

project report

• Amount of money project has 

raised, relative to other projects

• Proximity to full funding 

• Number of donors project has 

attracted

• GG Rewards status

• Microproject

Search Ranking 

Criteria





Access donor information; view gross donations (not counting fees or add-ons); 

and send thank you notes!









• Challenge disbursements will 

at end of January

• After Challenge will take place 

at end of each month after 

donation has been made

Disbursements





Learning about your GG Rewards status



• Partner, Leader, Superstar

• Created to reward organizations for 

engagement + effectiveness

• Points expire on rolling annual year 

basis

• More points  higher status 

enhanced opportunities for 

corporate recommendations, 

visibility, and GlobalGiving-driven 

funds

GG Rewards









Earn points and increase your organizational effectiveness at the same time.
Use our tools – or share the work that you’re already doing!



Learn more about rewards earned for each GG Rewards status.
(Stay tuned for additional Rewards added in 2017!)



Use data from website analytics to enhance your fundraising!







Questions?



Maximizing your Use 
of GlobalGiving



• Include GlobalGiving in your overall 

online fundraising strategy

• Set SMART goals

• Plan a calendar

• Take advantage of special events 

and opportunities

• Use GlobalGiving’s tools to help you 

reach your goals

• Involve your supporters

• Aim for Superstar-dom

Top Tips



• Ensure that your project page has:

• Specific action-oriented title

• Close up, high-res photos

• Jargon-free, specific summary

• Tangible, realistic donation 

options

• Earn your way toward an improved 

project rank

• Create microprojects

Attract New Donors



seconds

We've found that donors spend 

an average of 4.2 seconds 

reviewing a page on 

GlobalGiving before deciding 

whether or not to donate.  

4.2







• Leaders + Superstars

• Fundraise for specific individual or 

activity

• $250 - $10,000

• Active for 90 days

• Tied to existing parent project on 

GlobalGiving

• Bump in project ranking

Microprojects



• Build donor tools into 

regular interactions

• Fundraiser pages

• Recurring donations

• Donations as “Gift to” or 

“In Honor of” someone

• Gift cards

• Campaigns

• Thank you notes

• Project reports

Retaining Donors



• Help keep your donors engaged 

(and engage new donors!)

• Create a sense of urgency

• Give you a reason to reach out to 

donors through incentives

Campaigns



Benefiting from 
Corporate Partnerships



$26M
Amount donated by 

corporate partners 

to nonprofits

$1.7M
Amount generated 

via the corporate 

partner gift card 

program in 2015

$2,100
Average corporate-

generated windfall 

received by 

Superstars in 2015



Give globally Cause marketing Employee 

engagement

Disaster response Risk management Trusted partner



Gift Cards

Disaster Relief

Consumer Campaigns

Employee Engagement

Vetting + Grantmaking

Technology + Content

Programs



Corporate Partners 



Tips for Corporate 

Recommendations

• Attain + maintain GG Rewards 

Superstar status

• Ensure posted projects have clear, 

specific titles

• Confirm projects’ most accurate 

theme(s) are selected

• Create a reporting track record

• Develop a social media presence



Additional Resources







• Call, email, and live chat the 

GlobalGiving team

• Help Center

Customer Service







What’s Next?



• Improve project visibility

• Report on your projects

• Update your fundraising goal 

to reflect a realistic stretch by 

year’s end

• Showcase a high-quality photo 

on your project page

• Become a Superstar

GlobalGiving 

Gift Cards



thank 
you




