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Session 6:  Developing a Successful Social Media Campaign



Photo: The Nyaka AIDS Orphans Project 

welcome



Close emails & 

documents

Turn your mobile phone 

off

Be open and ask 

questions

Be positive

Share constructive 

feedback

Use Chatbox not Q&A

Have fun 

G E T  R E A D Y



Key Dates

• 28th October  – Deadline to Submit Project Pages

• 14th November – Gateway to Crowdfunding Challenge Begins

• 19th December – Gateway to Crowdfunding Challenge Ends



Create an weekly activities plan to share with your team and keep you on track

Step 1

Planning

Start at least 6 weeks 

before (if you can)

Step 2 Step 3

Follow Up

Thank your donors, 

evaluate and learn 

what worked

Sustained Execution

Schedule prepared 

communications and 

engage with network

Set a goal. Evaluate what is working and not working throughout. Review at end.



Agenda

• Website Widgets

• Why Social?

• Facebook

• Twitter

• Looking pretty

• Analytics – your new best friend



Website Widgets



Social Media is not the answer 
to everything



How many Facebook posts do you actually 

remember, compared to how many your eyes see?

Same question for Tweets?



Why Social?

• Facebook 1 billion+ users

• Twitter 310 million monthly users

• LinkedIn 433 million members

• Instagram 300 million+ users

• Snapchat 200 million+ users

• Pinterest 100 million+ monthly users

Biggest mistake of charities?



Having their fingers in all the pies
Quality over quantity applies to Social Media too



Social Media

• Social Media is conversation

• Be proactive and responsive whilst being authentic and personal

• Be creative and imaginative

• Set a goal for each post

• Link emails, mailing list, everything to Social Media to build your audience

• Encourage your team to share the responsibility both as an organisation and 

personally

• Schedule posts for weekend/antisocial hours

• When is a good time to post?



What can I do with Social Media?

Awareness

Engagement

Donation



of  people who engage with 

cause on social media go 

on to donate

59%



CONSISTENCY IS KEY!
• Whatever you do… always link back to your PROJECT PAGE!



Create an account to keep track and customise

• www.globalgiving.co.uk/globalmatch

• http://bit.ly/2ejzmQg

• http://bit.ly/globalmatch

http://www.globalgiving.co.uk/globalmatch
http://bit.ly/2ejzmQg
http://bit.ly/globalmatch


FACEBOOK



Looking Good on Facebook

• Profile Photo

- Logo

- Minimize/eliminate text

- Easily identifiable

- Bold/easy to understand from afar

• Cover Photo

- Call to action

- Link to challenge

- Change based on campaigns

- Showing the work you do



Facebook tips

• Posting frequency – 5-7 times a week 

• ‘About’ section include info and your crowdfunding 

link

• Visually appealing photos/graphics receive up to 4X

more engagement

• Short post descriptions get the most reactions (80 

characters or less)

• Around 46% of Facebook users only access the site 

on mobile devices

• Facebook native videos perform up to 4X better 

than all other video formats



Type of content

• Call to Action

• Inspirational quotes

• Statistics

• Infographics

• Case studies

• Photos

• Videos

• Questions



Questions and images get the most engagement



Descriptions should be 

less than 80 characters

Use hashtags sparingly if 

at all



Post your images to 

Instagram to get more 

engagement

Embed your videos directly 

into Facebook



MAVI KALEM



1) BRAC UN TB day 2) Bangladesh Surf Girls and Boys



3) Child Rescue Nepal 4) Tijala Shed



5) ChoraChori 6) Friends of Buburi



7) Seeds for Development 8) LAWA



9) IAHV- UK 10) Action for Sick Children



TWITTER



TWEET TWEET

• T – target: what do you want to get out of Twitter

• W – write: just try it out – don’t edit too much

• E – engage: people won’t come running, get them to come to you

• E – explore: find new people, build relationships

• T – track: you need to know what works and what doesn’t



Twitter Tips
• 140 characters – 22 for link = 96 characters

• Can tag up to 10 Twitter Handles in an attached image (saves space)

• Follow relevant and best practice accounts

• Reference people to build your audience but always use their Twitter 

Handle (@GlobalGivingUK)

• Use bit.ly for links 

• Tweets with visuals receive 3X more engagement

• Tweet at least 5 times a day during the campaign

• Jump on existing hashtags rather than creating your own



6,000 Tweets a second 500 million Tweets a day



Hashtag week

• #MotivationMonday

• #CharityTuesday #GivingTuesday

• #WisdomWednesday, #Women2Follow

• #TBT, #ThrowbackThursday

• #FF, #FollowFriday





#AwarenessDays
• 16 November: International Day of Tolerance

• 20 November: Universal Children’s Day

• 20 November: World Day of Remembrance for Road Traffic Victims

• 25 November: International Day for the Elimination of Violence 

against Women

• 1 December: World Aids Day

• 2 December: International Day of the Abolition of Slavery

• 3 December: International Day of Persons with Disabilities

• 5 December: International Volunteer Day for economic and social 

development

• 10 December: Human Rights Day

http://www.un.org/en/events/endviolenceday/




1) GlobalGiving UK 2) East Bali Poverty Project



3) Kimbilio 4) Railway Children



5) Labour Behind the Label 6) The Irede Foundation



7) Global One 8) The Carers Network



How could we make this better?



What about this?



Look Pretty



Join our FREE online #crowdfunding training now! “GlobalGiving’s
webinars really prepared us for the campaign” – RED International 
http://bit.ly/2eiiNr1

Which would you share?

1



Join our FREE online #crowdfunding training now! 
http://bit.ly/2eiiNr1

2



Join our FREE online #crowdfunding training now! 
http://bit.ly/2eiiNr1

3



Join our FREE online #crowdfunding training now! “GlobalGiving’s
webinars really prepared us for the campaign” – RED International http://bit.ly/2eiiNr1

Join our FREE online #crowdfunding 
training now! http://bit.ly/2eiiNr1

Join our FREE online #crowdfunding 
training now! http://bit.ly/2eiiNr1

1

2 3

or



CANVA

Available online and for download on IOS. WORDSWAG is the Android equivalent 



KFR



ANALYTICS



GlobalGiving UK’s Facebook Insights



GlobalGiving UK’s Facebook Insights







GlobalGiving UK’s Twitter Analytics





If something 

works, do it 

again …



With some 

variation!





REMEMBER:

28th October – Project Pages Due!



Questions?



Need help during the Challenge
We’re here to help!

Email:  UKPROJECTHELP@GLOBALGIVING.CO.UK

Call:  44 2072428079

Post your questions or share on 
our Winter Challenge Facebook 
Page



thank you

@GlobalGivingUK
@wheres_jes

@PatatGG




