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Gateway to Crowdfunding   
action learning course 

 

Raise funds, learn new skills and thrive! 

 

Session 2:  Create a Successful Crowdfunding Project Page 



Photo: The Nyaka AIDS Orphans Project  

welcome 



Close emails & 

documents 

Turn your mobile phone 

off 

Be open and ask 

questions 

Be positive 

Share constructive 

feedback 

Use Chatbox not Q&A 

Have fun  

G E T  R E A D Y  



Agenda 
 

Recap of Session 1 and questions 

Why a good project page matters 

What is a project? 

Anatomy of a project page 

Good and ‘bad’ examples 

How to use the Project Entry system 



Key Dates 
• 18th October  - Session 3: Plan Your Crowdfunding Campaign 

• 20th October  - Session 4:  Mapping your Network 

• 21st October  - The Winter Challenge London Workshop  

• 25th October  - Session 5: Using Email Effectively for Fundraising Online 

• 27th October  - Session 6: Develop a Successful Social Media Campaign 

• 28th October -  Deadline for submitting your project page 

• 14th November - Start of the Winter 2016 Challenge 

• 19th December - End of the Winter  2016 Challenge  

 



A Great Project Page 
Why it matters 



Set a SMART goal for your crowdfunding 



Questions that potential donors have in mind 



5 Stories the Most Successful Campaigns Tell 

 
The Issue 
What is the problem your project is trying to 
solve, and what are the effects of that 
problem on one person's life? Describe that 
person's life without your project. 

The Place 
How is a problem or solution unique to an 
individual from a particular region in the 
world? Who are the people who might care 
about this person and place? 



5 Stories the Most Successful Campaigns Tell cont’d. 

The People 
How is a problem or solution unique to an 
individual who lives within a particular cultural 
context? How can you motivate other people who 
might share his or her identity or values? 

The Idea 
What's your unique perspective on how to solve 
the problem? Does your project revolutionize the 
way people usually deal with an issue? How has 
the solution impacted one person? 



5 Stories the Most Successful Campaigns Tell cont’d. 

The Motivation 
What's your backstory that's driving you to 
fundraise for this cause? How can you use your own 
story to connect with people in your network and 
invite them to join you? 



What is a project 

Specific programme/activity Specific Plan Specific Funding 

Provide education in 

remote Nepalese 

village 

 

Create a positive 

change 

 

Educate 90 girls 

 

Amount of funding 

required to reach goal 

 

£11,500 

 

 



Anatomy of the Project Page 

Title 

Photos 

Summary 

Giving 

Options 



And more detail… 

Sub-page 

navigation 

Social sharing 

Page 

statistics 

Other Sections 

Problem 

Solution 

Impact 

Docs 

Links 

Map 

Widget 

 



The Project Title 

Education for 90 Girls in Rural Villages of Nepal 

    
    What           Who            Where    

 

50 characters including spaces (about 5-8 words) 

Must include: 

▪What 

▪Who 

▪Where 



Project Summary 

Describe your project in 100  

words or less: 

▪ Who is being helped?  

▪ What you are doing?  

▪ Where you are doing it?  

▪ How you are doing it?  

▪ Difference you will make 

 



A C T I V I T Y  

1. Protect the environment for all 

2. Empower 50 Rural Women in Tanzania through Entrepreneurship for a more sustainable and 

Independent Lifestyle 

3. Restore Eyesight to 500 Nepalese Villagers  

4. ENDPO-economic development 

 

 

 

Which title is more effective and why? 



Clear and 

Concise 

Should be short 

and simple to 

understand 

Simple 

Language 

Use a jargon-free, 

project-specific 

summary 

 

Tangible 

Donation 

Options 

Use an achievable 

and reasonable 

funding goal 

 

Connect 

 

Help donors feel 

connected to your 

work 

Tips for Good Writing 



Now try writing a summary for your 

project … 



P H O T O G R A P H S  



• Use high resolution photos of at least 1,024 x 768 pixels 

• Photos must be in .jpeg, .jpg, or .gif format 

• Use photos that are vibrant and expressive 

• Show your project, community and work 

• Show people’s faces 

• Show programme activities 

• Show action shots of your team 

 

Project Photographs 



 

• Support women of small-holding farms to 

gain access to equal rights to generate 

income 

 

• Provide literacy and fast-track education 

to thousands of  women and girls 

 

Photograph Examples 



V I D E O S  



Things to consider: 

•Should be short – under 3 minutes 

•Look for inspiration from other 

successful campaign videos 

•Smartphones can shoot high-quality 

video 

•Write a script to tell a powerful story 

•Narrator should speak straight to 

camera to engage with audience 

•Share your specific campaign goals 

and include link to project page  

•Use music to connect with viewer 

emotionally 

 

 



D O N AT I O N  O P T I O N S  



Donation options 

• Shows the impact: options should be tangible and 

meaningful 

• Help donors understand how their contributions will make 

a difference 

• Should be linked with the project budget  

• Giving options can be at all levels - at least £5 minimum 

donation 

• Minimum of 3 options, maximum 8 

• Must have one smaller donation option (around £15- 

 20) 

• Average donation amount £20 

 



C L E A N  +  S I M P L E  



Key learning 



Getting to know Project Entry 

(PE) 

 



Login to Project Entry 

Log in here: www.globalgiving.co.uk/non-profits/  

 (the web address will change to globalgiving.org but that is fine)  



Navigating PE 



Submitting your Project Information 



Setting Up Your Project Page 

3. Enter the Title 



Step 1: Add a 

title 

SUBMITTING YOUR PROJECT INFORMATION 

4. Enter the Project Details 

4. Review and 

Submit 

1. Basic 

Information 

2. Additional 

Information 

3. Photos & 

Documents 



Your audience will be more engaged 

and understand more if you make 

each slide simple and digestible. 

▪ Make sure you are clear and concise and describe the 

problem you are tackling and solution you are delivering 

▪ Check spelling & grammar – ask someone to read your page 

for you to check it makes sense 

▪ Enter amounts in USD $ - our system is global – currency 

conversion calculator is available when you enter information 

(let us know if you spot an error!) 

▪ Use good quality photographs – pictures speak a 1000 words 

▪ Refer to the Project Leader Manual for additional guidance 

 

 

 

SUMMARY 



Questions? 



A C T I V I T Y  

Get GG Reward Points for Participating in the Webinar 

Share the recording and slides with your team 

Complete your Organisational Survey 

Create or Improve your Project Page  

Homework 



Need help during the Challenge 
We’re here to help! 

Email:  UKPROJECTHELP@GLOBALGIVING.CO.UK 

 
 
Call:  44 2072428079 

Post your questions or share on 
our Winter Challenge Facebook 
Page 



thank you 

 

@globalgivinguk 

@PatatGG 

 


